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Abstract 

 Digital media is the latest media that has the high popularity among the 

audience because it is reachable and easy to access. YouTube, the video sharing site, 

is one of the digital media platforms that favored by a lot of people. YouTube allows 

people to watch and to upload the video onto the site. People can be a producer easier 

than before and it creates content overload state. To be discovered by the audience is 

the challenging thing for the content creator. The aims of this research are to study the 

process of creating a YouTube channel and to study the effective marketing strategies 

that lead to the success of YouTube channel. In this study, many marketing strategies 

are being used including content marketing strategies, social network marketing 

strategies, relationship marketing strategy, brand building, YouTube search engine 

optimization, traffic video, promote the channel and engage the audience and create 

uploading schedule. Every marketing strategy is vital in order to create a successful 

YouTube channel. The content creator must take time and create a commitment when 

doing a YouTube channel.   
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Chapter 1 

Introduction 

 

1.1 Significant of the study 

 

Media is considered as an important part of our lives for every era. The first 

media that was discovered a mass audience is newspaper early in 19th 

century(Vivian, 2012). Its popularity growed  rapidly even when the coming of the 

radio signal couldn‟t turn newspaper popularity down. However, the coming of 

television broadcast in the mid of 20th century started to create an impact to 

newspaper industry because TV makes people experienced both vision and 

audio(Vivian, 2012). It created a new experience to the audience and it also makes 

people know things faster than newspaper. Now, digital media is the latest media that 

own a very high popularity. It is the combination of all traditional media. People can 

read newspaper, listen to radio or watching TV through digital platform and it comes 

with a very low price. The audience need only a device that can connect to the 

internet, for example, computer, laptop, tablet or smartphones. Then, they can enjoy 

to consume every content at anytime and anywhere.  

 

Digital media is reachable and easy to access which lead to a large number of 

audience that standby and ready to consume content in the network. Digital media is 

the only media that allows instant interaction between audience and content producer 

which is answer the needs of the audience in the digital era, to interact. The audience 

want to interact whether it is an interaction among the audiences or the interaction 

with the content producer. The immediate responses and feedbacks will make content 

producer be able to adapt their content to fit what the target audience needs faster than 

any other media platform. Due to the easiness of accessing in the digital media, not 

only the audiences that have a large number but also the content producers. People are 

not being just only audience, rather they can be a producer. This easiness create the 

content overload state which will make many contents be buried and not be seen by 

the audience.  
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One of the most popular digital media is a website named YouTube.com. 

YouTube was established in 2005 and was bought by Google in 2006. It is the 

American based video-sharing website. People can upload their videos on the site and 

any people can watch it and comment on it. Later, YouTube was launched an 

application due to the popularity of smartphone using which make YouTube‟s content 

be able to watch at anytime and anywhere. Thailand is one of the top ten of the most 

watching YouTube‟s content in the world. 81 percent of Thai people think of 

YouTube first when they want to watch video content and 61 percent like to watch 

video content on YouTube more than on television. This research shows that the 

audience behavior is changing. YouTube gradually become the first choice of the 

audience. When the audience shift to YouTube, it means that advertising and 

sponsorship will shift to YouTube too. (Fayossy, 2016) 

 

YouTuber is the word that used to called a person who is producing video 

content and upload it on YouTube. In present, YouTuber become a popular job and 

hobbies which lead to many kind of content and different kinds of genre on YouTube, 

for example, movies, songs, shows, beauty vlogger and etc. As mentioned earlier that 

there are tons of video that uploading on YouTube everyday which were easily to be 

buried and not be seen by the audience. 

 

To make the video on YouTube discovered by the audience, the YouTuber 

must understand the needs of audience. What do they want to watch? What kind of 

content do they like? The content creator must understand their mind. Marketing is 

the effective tool to make one understands its customers. In this case, the subject is 

the YouTuber and its customer is the audience.  

 

The researcher conducted a research by using marketing strategies to 

successfully create a YouTube channel. The YouTube channel that the researcher 

created named “Pimtheting.” The content will focus mainly on Korean Pop or K-Pop 

and it can be divided into three broad types which the detailed are described below: 

(1) Video Reactions - the researcher reacted to the recently released of 

korean artist music video 



 
 
 

3 
 

 

 

(2) Informative K-pop knowledge - the researcher discussed about certain 

topic of K-pop for example introducing new boyband or girl group and 

give details about them 

(3) Travel vlog - the reseacher travelled to places that related to K-pop 

trend 

 

1.2 Objective 

1.2.1 To study the process of creating YouTube channel. 

1.2.2 To study the effective marketing strategies that lead to the success of 

YouTube channel. 

 

1.3 Scope of study 

The researcher analyzed the video from Pimtheting YouTube channel that uploaded 

between 8 January to 15 June 2018.   

 

1.4 Expectation of the study 

 1.4.1 To be the guideline for the individual or organizations who want to 

create a YouTube channel. 

 1.4.2 To share the knowledge about effective marketing strategies that can 

successfully create YouTube channel. 

 

 

 

 

 

 

 

 

 

  



 
 

Chapter 2  

Literature Review 

 

In this research “the use of marketing strategies to successfully create a 

YouTube channel,” the researcher  focused on the concept of marketing, the 

marketing strategies, the concept of YouTube and YouTube marketing strategies. This 

chapter consisted of the theories and concept as follow: 

● What is marketing? 

● Marketing strategy process 

● Content marketing strategy 

● Social media marketing strategy 

● Relationship marketing strategy 

● Brand building 

● YouTube and its strategies  

 

2.1 Marketing 

 

2.1.1. What is marketing? 

Marketing is a broad subject that can be looked in various view with different 

kind of interpretations. Marketing is often understand as a product related process but 

actually it is more extensive than that. Marketing is not only about the promotion and 

sale of products but it is also related to what customers needs and wants 

(Harrell,2002). 

“ Marketing is the process of planning and executing the conception, pricing, 

and distribution of ideas, goods and services to create exchanges that satisfy 

individual and organizational objective “ (Harrell, 2002, p. 5). 

 

The purpose of marketing is to understand the needs and wants of customers 

and be able to create customer value through satisfaction to ensure the long-run 

success of an organization. Marketing create a competitive atmosphere which benefits 
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customer. Human‟s needs and wants are numerous, diverse and dynamic which lead 

to unlimited opportunity for marketing (Harrell, 2002).  

The understanding of customer needs and wants are the key concepts of 

marketing. Without the understanding, it is impossible to create effective marketing 

implementation. Needs and wants are not the same thing and it has significant 

differences.  

Needs - fundamental requirements the meeting of which is the ultimate goal of 

behavior 

Wants - a specific form of comsumption desired to satisfy needs (Harrell, 

2002, p. 10) 

 

Marketing is not restricted only to people customer. They can be people, 

organisation, profit company or non-profit company. Each of them has different needs 

and wants that match the characteristic and structure of their company. Customers 

always search for the greatest amount of need satisfaction. Customers are dynamic. 

Marketer who aims for long-term success needs to be able to change rapidly in 

management to match with what customer needs and wants. Creativity is fully 

required to make that happen (Harrell, 2002). 

 

2.1.2 Marketing strategy process 

The marketing cannot be successfully implement without the marketing 

strategy process. Figure 2.1 shows the step of marketing strategy process. There are 

four process of marketing strategy which are: 

 

 

 

Figure2.1 Steps in the Marketing strategies process 
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1. Situation Analysis 

It is the understanding of the global marketing environment, the customer‟s 

needs and wants and the competition through all marketing activities. Marketing 

research are important in situation analysis because it will give more information on a 

certain circumstance such as planning for new products, pricing or the selling 

approach. By doing situation analysis the context which plans are created, altered and 

adjusted will be provided. The thorough understanding of consumer behavior is fully 

required because it will lead to consumer insight. Consumer behavior is not just the 

action of purchasing but it is also about the information consumer perceived, the way 

they used the product and the arriving of some particular feeling (Harrell, 2002). 

 

2. Targeting 

Many types of potential customers are spread all over the market. Each of 

them has different wants and needs. It is impossible and ineffective for a particular 

product to focus all of the potential customers. The customers with the similar 

characteristic will be divided into the same group. A target market is a group of the 

potential customer that the company chooses to focus and creating satisfaction among 

the customer over its competitor. The same product and service can have different 

target market (Harrell, 2002).  

 

3. Positioning 

Positioning is the process of establishing an image and an identity of the 

company, goods and services in a certain way in consumer‟s mind. Before finding the 

product positioning, the target market must be signified first. Product, place, 

promotion and price are the variable that the company use to create the distinctiveness 

to their product and service (Harrell, 2002). 

  

4. Marketing mix decision 

After defining the target market, the marketing mix selection needs to be 

made. It is the set of actions that the company do to promote their brand. Marketing 

mix decision consist of 4 strategies which are product strategy, place strategy, 

promotion strategy and price strategy. 



 
 
 

7 
 

 

 

(1) Product strategy - It is the decision making on a particular product. 

Which product needs to be develop? How to manage a current 

product? Which product needs to be discontinue? 

(2) Place strategy - To serve the customers what they need when and 

where they needs is the purpose of place strategy. 

(3) Promotion strategy - The way to communicate with customer about 

the product. In order to create a consistent message to the customers, 

marketing communication need to be integrated by mixing advertising, 

sales promotion, personal selling, and public relations.  

(4) Price strategy - To set the price that match with consumer value 

and be able to reach volume and profit that required by the company. 

(Harrell, 2002, p. 13-15)  

 

2.1.3 Content marketing strategy 

 

 Content is a powerful tool in present day of marketing because it has a power 

to educate, inform, connect, and boost credibility, visibility and sellability. Content 

marketing is the way to make publishing content be able to educate and empowers 

audiences. It can be said that what you are publish, present your identity (Thomas, 

2011).  

 

 According to Five Pillars of Content Marketing by Joe Pulizzi, the founder of 

Content Marketing Institute, the content marketing can be defined by the following 

ultimate definition: 

● Editorial-based (or long-form) content. It must tell a relevant, valuable 

story. Must be informative, educational, or entertaining. 

● Marketing-backed. The content has underlying marketing and sales 

objectives that a corporation, association, or institution is trying to 

accomplish. 

● Behavior-driven. Seeks out to maintain or alter the recipient‟s 

behavior. 
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● Multi-platform (print, digital, audio, video, events). It can be, does not 

have to be, integrated. 

● Targeted toward a specific audience. If you can‟t name the audience, 

it‟s not content marketing(Thomas, 2011, p. 53). 

 

Content from different people have different style, different purpose and 

different group of audience. The content owner must find the strategy and build the 

processes around the strategy by themselves. Here are the component that the content 

creator should know in order to create content marketing strategies: 

● Vision - What are you stand for?  

● Values - What are the key values that will inform your content choices? It can 

be developed overtime. It can be a combination of what your audience like and 

your personal beliefs. 

● Inspirations - Where do you look for inspiration? 

● Target communities - What group of people are you creating content for? 

● Differentiations - What is the difference between  your content and the content 

which already available? 

● Advantages - What about you that give your content advantages? 

● Metrics - The way to measure the success of your content. It can be total 

shares or comment. 

● Lead magnets and CTA(Calls to Action) -  What you can do to encourage 

people to choose your content over others? What will your CTA be? (Norris, 

2016, p. 34-35) 

  

 

2.1.4 Social media marketing strategy  

 

Social media is a medium that allows interaction among people. It uses internet to 

connect people instantly even across great distances. Social media and internet are 

growing together. The more people are able accessing the internet, the more people 

joining the social network sites. The first social media sites that recognized by the 

mass is Six Degrees which available in 1997 to 2001 (Hale, 2015). The sites allowed 
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users to create a profile and be friend with other users. In present day, there are many 

social network sites, for examples, Facebook, YouTube, and twitter.  

 

 

Figure2.2 Number of monthly active Facebook users worldwide as of 1st quarter 2018 

(in millions) 

 

According to Dreamgrow, Content Marketing & Social Media Information 

sites, Facebook is the most popular social media sites in the world. Facebook allows 

the users to create their profile and socialize with their friends. The graph above 

shows the timeline of Facebook user since 2008 to 2018. It shows that the number of 

Facebook user are increasing in every quarter and in the first quarter of 2018, 

Facebook had 2.19 billion active users.  

YouTube is known to be the second most popular social media among the 

users. It is the video sharing sites that allows the users to upload their clips on the 

sites. According to Omnicore, digital marketing agency, the total number of monthly 
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active YouTube Users is 1.57 billion users. It can be said that ⅓ of the internet users 

using YouTube. One billion hours of video are being watched per day and the number 

is still increasing. 

  

Figure2.3 Number of monthly active Twitter users worldwide from 1st quarter 2010 

to 1st quarter 2018 (in millions) 

 

 Twitter is the social media sites with unique character. It allows people to 

publish only a short paragraph of characters, not more than 160. From the graph 

above it shows the number of monthly active Twitter users worldwide from 1st 

quarter 2010 to 1st quarter 2018. The number of users are growing every quarters. In 

the first quarter of 2018, twitter had 326 million active users. Twitter ranked number 6 

in social media sites monthly active users (Kallas, 2018).  

 

 The social media users are increasing everyday. More and more people decide 

to become apart of an online community. Social media is the place that gather 
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consumer together. It collects the information such as demographics and 

psychographics of the users. Those information are very efficient in marketing 

because it makes the marketer know more of what people wants and needs.  

 

According to Online Marketing by Lorrie Thomas, Social media is considered 

as an effective marketing tool with a low-cost. It can boost brands, bond with 

customers, and build businesses (Thomas, 2011). He suggested two interesting social 

media marketing strategies which are the three Vs and C.O.U.P.L.E.  

 

The three Vs (Thomas, 2011, p.101-102) 

Thomas said that the key to create successful social media is to focus 

on Value, Values and Voices. 

1. Value - Create a content that beneficial to the audience lives and  post 

them on social media 

2. Values - Writing about principles that are important 

3. Voice - Create an authentic content by write the way you talk. It will 

create relationship between the content creator and the customers.  

 

C.O.U.P.L.E (Thomas, 2011, p.103-104) 

Thomas compared the relationship in social media marketing to 

romantic relationship. He said that it is important that the strategic 

online marketing need to have C.O.U.P.L.E. 

1. Commitment - Invest your time to build social connections. 

2. Outreach - Looking for partner to create a collaboration. 

3. Understanding - Try understanding the target customers and use social 

media to communicate with them. 

4. Passion - Believe in what you do. Share you authentic thoughts to the 

people. Passion is contagious and engaging. 

5. Love - Love the customers and care about them. 

6. Effort - Update everyday. Try responding the questions and comments. 
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2.1.5 Relationships marketing straetegies 

 

The core of marketing is to satisfy customers needs and wants, but it‟s 

insufficient, now. The satisfaction and loyalty need to be produced simultaneously 

while satisfying customer needs and wants. To gain satisfaction and loyalty, the 

company needs to create the relationship between the brand and the customer. 

Relationships are driven by the society. It is the connection between two or more 

parties (Harrell, 2002). 

 

Creating satisfaction and loyalty is an effective marketing tool. Satisfaction is 

the overall feeling after experiencing the products or services from certain company. 

Loyalty is the tendency of the customer in buying the same products or service from 

particular brands rather than competing brands. Customer value is what customer 

perceive they would gain when they own or using the products from particular brands. 

Satisfaction and customer value can create loyalty. Loyal customers are a very 

valuable assets. They will buy the product repeatedly and will talk about the good 

experience of using the products to others which is an effective and inexpensive way 

to promote the brands (Harrell, 2002). 

Creating personal relationship  

(1) Empathy - It is the understanding of other person/organisation 

perspective.  

(2) Trust - It is the believe that the brand will do what they promise 

and satisfy customers expectation.  

(3) Commitment - Create tight relationship by go beyond what 

company promised. 

(4) Rewarding loyal customer - The company reward to the best 

customers. (Harrell, 2002, p. 44-45) 

 

2.1.6 Brand building 

 

Brand building is the process of creating a good brand awareness toward the 

customers. The marketer needs to create the emotional attachment between the 
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customers and the products in order to create successful brand building. Brand 

building give the identity to the brand and make people understand what our brand 

really is. It is not only about communication to the customers but it also about what 

customers know, feel, and experience about the brand (Powell, n.d.). There are five 

steps in order to create brand building(Powell, n.d.): 

 

1. Define your brand 

Define what your brand stands for. Find the strength, skills, and, expertise that 

you own and list them out. 

 

2. Differentiate and Position Your Brand 

Take time to differentiate your brand from the competitors. Create a unique 

advantages to attract customers attention. 

 

3. Build and Expose your Brand 

Building brand needs time and consistency. In order to create a voice to your 

brand, you can use promotional channels like blogs, forums and social media. 

Develop your brand personality along when you building brand because it will 

be the things that people will think and say about your brand. It also create an 

engagement between your brand and the customers. 

 

4. Personalize your Brand 

Create brand identity to make the customers see and experience the 

personality of your brand. Try inviting customer to be a co-creators of the 

brand to make the customers feel related with it.  

 

5. Review Your Brand 

Try to evaluate your brand performance by looking through the metrics such 

as level of brand awareness and level of brand engagement. Regular 

evaluation will help you keeping up with your vision and brand strategy. 
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2.2. YouTube 

 

2.2.1 YouTube History 

 

YouTube is a video-sharing site based in America since 2005. It was created 

by three former Paypal employee which are Chad Hurley, Steve Chen, and Jawed 

Karim. In 2006, Google saw the potential of the YouTube growth. They bought 

YouTube company for $1.65 billion and refered to YouTube as “the next step in the 

evolution of the internet.” In 2007, YouTube launched the partner program which 

allows the YouTube user to monetize the videos that they uploaded on the 

sites(Dickey, 2013). If the video that the user uploaded contains contents of other 

copyright owner, the revenue from advertising will go to them.(“How to earn money 

from your video,” 2018). 

 

According to Alexa ranking, YouTube is the second most popular website in 

the world. The first is Google and the third is Facebook. In 2015, people age between 

18 to 49 spent 4% less time watching TV, while spent 74% more time on YouTube. In 

2016, billion hours of video on YouTube were being watched by people(Goodrow, 

2017) and 8 out of 10 people aged between 18 to 49 watched YouTube in an average 

month(O‟Neil-Hart and Blumenstein, 2017). YouTube is rapidly gained its popularity 

among the audience. 

 

YouTube can be watched on many kind of devices. It can be watched through 

laptops, smartphones or televisions. According to O‟Neil-Hart and Blumenstein, on 

smartphones alone, YouTube reaches to people age between 18 to 49 years-old more 

than any broadcast or any cable TV network. Among millenials, YouTube accounts 

for two-thirds of the premium online video watched across devices. And people spend 

double time year over year on watching YouTube on TV. 
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2.2.2 Content on YouTube 

 

 YouTube is the video-sharing site that contain user-generated content which 

create diversity in the type of the video. Music video is known to be the most popular 

content on YouTube. According to Influencer marketing hub, 14 out of 15 most 

watched video on YouTube are music video. 

 

However, there are many other types of videos that preference by the 

audience. Here are examples of popular types of content on YouTube: 

(1)       Funny Animals 

- Video of cute animal doing something funny or not usual-

normal actions. 

(2)       Video Game Walkthroughs 

- YouTubers recorded themselves while playing games and 

commenting on it. 

(3)       How To ,Guides and Tutorials 

- The purpose of the video is to show the way of doing thing by 

combining visual, auditory and kinesthetic together.  

(4)       Product Reviews 

- The video that shows pros and cons of the particular product. 

(5)       Celebrity Gossip Videos 

- The video that talking about celebrity gossip. 

(6)       Vlogs 

- It is similar to blog but it is in a video form.  

(7)       Comedy / Sketch Videos 

- It is a  short comedy video that using the same person doing 

something differently in various scenes.  

(8)       Shopping Sprees / Hauls 

- It is the shopping video on a particular products. The common 

types of product for this type of video is beauty product such as 

make-up, clothes and lifestyle products.  

(9)       Unboxing Videos 
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- It is the combination of shopping and reviewing video. It is the 

video of unpacking products or present. 

(10) Educational Videos 

- The purpose of this type of video is to educated people. It can 

be about anything that can enlighten the viewer in someway. 

(11) Parodies 

- The purpose of this video is to mock some popular scenes/ 

music video or anything in a funny way. 

(12) Pranks 

- It is the video of teasing other people. (“12 Best Types of 

YouTube,” n.d.) 

 

 

2.2.3. YouTuber and the source of their income 

 

 YouTuber is a video creator who upload his or her content on YouTube. The 

creator can upload many kind of content as long as it‟s not infringe others copyright 

or have too explicit content(admin, 2017). Some YouTubers see doing YouTube as a 

hobby but some see it as a job opportunity. There are many ways for YouTuber to 

earn money from their channel. However, there are two popular ways that YouTuber 

commonly use which are earning by advertising revenue and earning by sponsorship.  

 

(1) Advertising revenue 

 YouTube partner program allows the YouTube user to monetize their video. 

How do they earn money from that? The ads that pop-up while the audience watching 

the video is the way for the YouTuber to earn money. There are two types of ads 

which are banner ads and video ads. For banner ads, CPC or cost per click is the 

indicator to show how much money the ads owner have to pay for the YouTuber. The 

more clicks from the audience, the more money YouTuber will earn. For video ads, 

CPV or cost per view is the indicator to show how much money the ads owner have to 

pay for the YouTuber. The more views from the audience, the more money YouTuber 

will earn(Geyser, n.d.). 
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(2) Sponsorship 

The YouTuber will receive offer from particular brand in order to create 

contents that related to that brands or product of that brands. The money that the 

YouTuber will get is depend on the agreement between the YouTuber and the 

brand(Geyser, n.d.). 

 

2.2.4 Making YouTube channel 

 

 Creating a YouTube channel is not sophisticated. Anyone who own a Google 

account can own a YouTube channel too. With YouTube channel, the user can upload 

video, comment on videos, click likes or dislikes and create playlists(YouTube, n,d). 

The user can create a YouTube channel on both computer and mobile phone. There 

are the process of creating a personal YouTube channel as followed 

 

(1) Sign in to YouTube.com with your Google account on a computer or 

on a mobile phone. 

(2) Try uploading clips, click likes or any action that requires a YouTube 

channel to do. 

(3) If the user does not yet have a channel, the YouTube channel creating 

sites will pop-up. 

(4) Fill in the detail in that sites.  

 

 After creating a YouTube channel, the user should set their channel and verify 

their account to access all of the features that YouTube provided(Gabrielle,2017). The 

user will be able to custom their channel to match with their content, interest and 

style. Below are simple steps to setting and verifying your channel.  

 

(1) Verify your account 

(a) Go to youtube.com/verification 

(b) Select the country 

(c) Select the way to receive a verification code: text or voice call. 
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(d) Enter your phone number and click submit. The verification 

code will be sent to your devices 

(e) Enter the verification code and click submit.  

By verifying the account, it will enables the following features: 

- Monetization: allows the user to run ads on their video 

- Custom Thumbnails: custom video cover image 

- Video Length: the video that user upload can be longer than 15 

minutes 

- Live Streaming 

- Copyright disputes 

- Annotations 

- Branding: the user can add a logo on a lower right hand of the 

channel 

- Custom url: a url using the channel/brand 

name(Gabrielle,2017) 

  

(2) Channel art design 

 Channel art design will set the mood and tone of your channel. It will 

tell the personality of your channel and what the audience can expect. The 

channel art design includes profile picture, banner and thumbnail 

pictures(Gabrielle,2017). The channel owner must create a powerful impact to 

the visual design for their channel.   
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Figure2.4 : Example of YouTube channel page 

 

(a) Profile picture 

It is the most visible image of the channel. It appears under the video 

and in every comment that the channel owner post. It is considered to 

be the logo of your YouTube channel. (Russel, 2017, p. 18) The 

figures below show the example of YouTube channel profiles pictures. 

 

                  

Figure2.5: Examples of YouTube channel profile pictures 

 

(b) Banner picture 

Banner picture is the picture located at the head of your YouTube 

channel page. It should describe the content of your channel and it 

should be a high quality image. (Russel, 2017, p. 18) The figure below 

shows the example of YouTube channel banner. 



 
 
 

20 
 

 

 

 

Figure2.6 An example of Banner picture         

 

 (c) Thumbnail picture 

One of the most important visual design on the YouTube channel is the 

video‟s thumbnail. It makes people interesting in your video and tell 

the viewer a little bit of what your video is about. With attention-

grabbing thumbnail, it will increase the click through rate which is 

good for your channel.  

 There are many ways to make your thumbnail looks attractive: 

- Large and powerful text 

- Highlighted/magnified area 

- Using arrow toward something in the picture 

- Use image that is very unexpected or unusual 

- Use a Close-up of a Person‟s Face 

- Choose an Image That Conveys Emotion 

- Select an Image That Reflects the Content 

- Use a Consistent Style 

- Design for All Screen Sizes (Shiffman D., 2015) 

Below are the figure showing the examples of YouTube channel thumbnails. 
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             Figure2.7: Examples of thumbnail pictures 

 

(3) About 

Add an attractive bio to make the audience want to find out more about 

your channel. Make your about section easy to understand and include the 

detail about your channel, subscribers benefits, target audience and uploading 

schedule. Adds keyword in your bio to make people be able to find your 

channel when they search for something related to your 

channel(Gabrielle,2017). 

 

(4) Connect your other platforms 

YouTube allows the user to cross promote with their other social 

media platforms or website(Gabrielle,2017). The user can add links to the 

YouTube channel by going to the channel, find the pen symbol on the banner, 

click edit links and then put your other social media links or website into it. 

When finished, your site symbol will appear on the right corner of  the banner 

on your YouTube channel. The figures below show the step of creating cross-

promotional link to your YouTube channel. 
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Figure2.8: Step1_go to your channel and click edit links 

 

 

Figure2.9: Step2_put your link and its name in the box 

 

 

Figure 2.10: Step3_your links will appear on the right corner of your banner on your 

YouTube channel 
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(5) Playlist  

  Playlist is a great feature that encourage the audience to engage with 

your channel. It also makes your channel look organized for the new visitor. Divided 

your content into certain topic and create playlists over that. When you upload new 

video don‟t forget to add it in playlist(Gabrielle, 2017) 

 

 After finished creating and customizing your channel, you should start 

creating videos for your channel. In order to create good contents, the YouTuber 

should plan before creating videos. The video creating process can be divided into 3 

process which are pre-production, production and post production.  

 

(1) Pre-production 

 In the pre-production process, the thing that you should focus is the 

content of the video. Try exploring the successful channels that have similar 

genre to your channel and see what they are doing. See the content they post 

and which one receive high attention and engagement.  See what is on the 

trends and what techniques do they use to present the information. By 

exploring, you will get new ideas for your video. However, you should not 

copy them. You should explore only to get new ideas.  

The content in your channel should be the mix of discoverable content, 

attention grabbing content for new audience, and community content, specific 

content for your regular audience. After coming with up with a good idea to 

create content, you should think carefully on video‟s title and video‟s 

thumbnails because it is the thing that will make the audience find you in the 

search results(Gabrielle, 2017).  

  

(2) Production 

In the production process, there are many things that the YouTuber 

should pay an attention to including equipments, scenes and lighting, material 

in the video, editing software and YouTuber actions(Gabrielle, 2017). 

(a) Equipments 
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You should learn about the equipment that you will use, for 

examples, camera, microphone and recorder. You should know 

its function and options. Try experiencing with them before 

getting a real shooting(Handley and Chapman, 2011). 

(b) Scenes and lighting 

Set a simple scene to make your video look clean and make 

sure you have enough light in your shooting whether it is 

indoor or outdoor(Handley and Chapman, 2011).  

(c) Material in the video 

The material in the video include background music, intro and 

outro. For background music, you should be careful not making 

too loud or too soft. And, you should not use license music. Try 

using royalty free music to avoid copyright issue. Creating intro 

and outro will make your channel looks more 

professional(Handley and Chapman, 2011). 

(d) Editing software 

There are many editing software, nowadays. You should 

choose the program that match with your ability, skills, liking 

and money. Try comparing each software and find the most 

suitable one for your usage(Gabrielle, 2017) 

(e) YouTuber actions 

While recording video, the YouTuber should smile, relax and 

have fun(Handley and Chapman, 2011). You should hold eyes 

contact to your camera and look directly at the lens. The thing 

that you should do is to talk like you talk with a 

human(Gabrielle, 2017). 

 

(3) Post-production 

YouTube have many functions for the YouTuber to use after uploading 

videos on the sites. One of the interesting feature is end screen. It 

allows the YouTuber to link other video and subscribe button at the 

last 25 seconds of the video. It will make the audience know more 
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about your channel content. You should plan your content and shoot 

them in advance(Gabrielle, 2017). 

 

2.2.5. YouTube and K-pop consumption 

  

 K-pop or Korean pop is the music genre originating in Korea. It has the 

inspiration from other music genre like western pop music, jazz, hip hop, R&B and 

etc. There are many reasons why K-pop became so successful in the global scale 

including the talents of the artists, the quality of the production and many more. One 

of the reason is the coming of the internet. It creates the connection between people 

across the world. YouTube is a very essential sites that connect the K-pop producer 

and K-pop fans together.  

 

Korea has many music charts shows include SBS‟s Inkigayo, MBC‟s Show! 

Music Core, KBS‟s Music Bank, Mnet‟s M! Countdown, MBC Music‟s Show 

Champion and SBS MTV‟s(Kelly, 2017). In each week, there will be an artist who 

win and receive a trophy. Each show has different criteria to calculate the score in 

order to find the winner. The common rules that they use is counting the point from 

digital music sales, album sales and real time voting. However, half of the music 

charts show use YouTube view as one of their criteria, in other word, more YouTube 

views the MVs got, more point the artist will receive(“criteria for winning”, 2015). 
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Figure2.11: M-net K-pop YouTube channel 

 

 

The figure above shows the example of music charts show YouTube channel. 

A lot of money were spent in order to produce an episode of music charts show. 

Instead of wasting the content, the music charts show choose to upload the 

performance on YouTube. By uploading these content, it creates global circulation 

and makes people from different countries be able to see contents that were shown on 

Korean broadcasting(Kim, 2017). 
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Figure2.12: Top 10 K-pop related channel sorted by view 

 

Not only the music chart shows that create their own YouTube channel, the 

music label company and Korean artist are own a YouTube channel too. They created 

YouTube channel in order to upload MVs, behind the scenes, and other artist related 

content. The figure above shows top ten YouTube channel that related to K-pop 

sorted by view. Each channel has more than million subscribers and more than nine-

hundred million views. It can show that there are a huge group of K-pop related 

audience available on YouTube (Chandler, 2016).  
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2.3. YouTube marketing strategies 

 

There are tons of video uploading on YouTube everyday. It is a hard job for 

YouTuber to make their video being seen by the target audience. YouTube marketing 

will help the YouTuber to create a content that attract the audience and increase the 

chance of the channel being seen by them.  

 

2.3.1 YouTube search engine optimization and keyword 

 

SEO or Search Engine Optimization is the process of making your content 

appears as an organic search when the user searches on search engine site such as 

Google or YouTube. SEO aims to make your content appears first when the user 

search for something that related to your content. The search results will appear only 

when people search on some particular keyword. Keyword is really important when 

doing SEO. The keyword that the content creator should use is the keyword that has 

high traffic and related to the content. 

 

Keyword is a word, phrase or sentence that people using when they want to 

find something. For YouTuber, keyword is something that they will use in the video 

title, video description or any places related to the video. YouTuber should analyze 

the keyword before using them. And use keyword that related the content of the 

video. The good keyword must be popular and easy to find. (นนัทช์นก ,2016) 

 

 There are two types of keyword which are; 

(1) Mass Keyword 

Mass keyword is the keyword that include general word with 

general meaning. This kind of keyword has high traffic and 

high search results. It is not recommend to use this kind of 

keyword in order to create successful SEO for your video 

because there are too many videos with the same keyword. It is 
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very hard to reach the real target audience with the mass 

keyword. (นนัทช์นก ,2016, p.44) 

 

(2) Niche Keyword 

Niche keyword  is a specific keyword on a particular issue. 

This type of keyword usually comes from combining two or 

more words together. Sometimes, it creates new phrase with 

new meaning. It can be mentioned as Long Tail Keyword. 

Niche keyword create narrow search results which is more 

suitable to create SEO. (นนัทช์นก ,2016, p. 45) 

 Keyword Research is the process of finding and analyzing the 

suitable keyword to use when creating SEO to your content. There are 4 

procedures in keyword research which are; 

(1) Find the starting keyword 

It can come from something that related to the content 

of the video or issue that creators want to send to the 

audience.  

(2) Find the idea for the keyword 

The content creator can find extra keyword from 

searching from search suggestion on YouTube search or 

Google search.  

(3) Analyze the keyword 

Analyze the suitability of the chosen keyword. Looks 

for its pros and cons that it will bring to your video. Is it 

too sensitive? Is it really related to the video? 

(4) Choose the suitable keyword 

Choose one or not more than 2-3 keywords to create the 

SEO to the video or channel. (นนัทช์นก ,2016, p. 50) 
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2.3.2 Traffic Video 

 

Traffic video is a video with a massive reach which uploaded and developed 

by the creators. The key point of traffic video is to make the large group of audience 

knowing what your content is and what is the proposition value of your channel. 

Typically, the length of the video should be one to seven minutes. These videos are 

appeal to a very large group of audience but only small percentage of the viewer will 

become dedicated subscriber. (Russel, 2017) 

These are the effective types of traffic videos: 

(1) Viral Video 

Viral video is the video that aim to stimulate people, attract 

people attention on certain issues and make people share and 

communicate over those videos. The topic that use to create 

viral video can be both positive and negative topic, but positive 

topic will bring more good image to the brand. 

Typical viral video topics are: 

● Pranks 

● Animal videos 

● Song covers 

● Spoof sketches 

● Accidents 

● Fights 

● Celebrities in unexpected situations (Russel, 2017, p. 5-

6) 

(2) Trending Video 

Trending videos are the videos that have a unique interest on 

currently trending topics in the media or in the world. The 

audience of this type of video is very broad with various kind 

of demographic. 

Typical Trending Video topics are: 

● Political Elections 

● Movie Trailers 



 
 
 

31 
 

 

 

● Explaining new technology 

● Festival after movie 

● Sports highlight  (Russel, 2017, p. 7) 

(3) General Interest Video 

General interest videos are the video on a specific topic of 

interest that target on most media users. These kind of videos 

are not shared widely but it will attract the specific target 

group. The audience usually see the videos through direct 

search of that certain topic. It can be mentioned as 

unintentional virals. 

Typical general interest video topics are: 

● Product review/ unboxing 

● Social experiment 

● Reactions 

● How to/ tutorial  (Russel, 2017, p. 8) 

(4) Collaboration Video 

Collaboration videos are the video that two or more channels 

create content together. Each channel must upload the 

collaboration video in their channel and create cross-promote to 

make the video reach to each other audiences. Usually, 

collaboration video are done with channels that have similar 

interests in order to attract well-target audience.  (Russel, 2017, 

p. 9) 

 

2.3.3 Knowing the audience  

 

 In order to create an engaging content, the creators must know the target 

audience and what the audience values. There are two essential requirements which is 

very important before finding the ins and outs of the target audience which are; the 

audience must have an interest in the theme/subject of the YouTube channel‟s videos 

and the audience must be active on YouTube (Russel, 2017).  
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 The five questions below can create a better understanding of the audience on 

your channel; 

 Q1 - How old are they? What is their age range? 

 Q2 - Where do they live? Are there any language barriers? Time differences? 

 Q3 - Are they men or women? 

Q4 - How do they spend their day? Are they students? Are they the young 

workers? Do they have families? What are their priorities?  

Q5 - Why do they go on YouTube? How often? Are they simply trying to pass 

time or it is to search specific information? (Russel, 2017, p. 10-11) 

 

2.3.4 Promote the channel and engage the audience 

 

 Promoting the channel and engaging the audience seem to be two different 

topics but actually it connected seamlessly. While promoting the channel, the 

YouTuber must create the interaction between the audience and the YouTuber. There 

are many ways to promote the channel and engage the audience, below are examples;   

 

(1) Optimize your YouTube content so that it ranks in search engines 

SEO, search engine optimization, is very important in order to make 

your video being discovered by the audience. Try to include many 

information as much as possible in title, captions, file name, 

description, tag, annotation and, YouTube profile.   

 

(2) Stay active in the community 

Reply the audience comments to create an interaction between you and 

the audience. Audience tend to comment more when they know they 

will receive a response.  

Go to other YouTube channel that have similar interest and leave a 

comment/feedback on their sites in order to create communities and 

increase the chance of being seen by the target audience. 

 

(3) Run a contest 
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Attract the viewer by conducting a contest and offer them with 

giveaways and prizes. Creating a video with a clear rules and share it 

on other social network channel.  

 

(4) Create playlists 

By creating a playlist, the audience tend to watch more of videos from 

the channel. Because after the first video ends, the next video will run 

after immediately. Try grouping the relevant content in one playlist. It 

can come from your YouTube channel or other YouTube channel that 

have a similar content. 

 

(5) Promote your YouTube content on other channels and social 

networks 

Cross-promoting is the way to attract new audience from other social 

network platform to your channel, for examples, uses Facebook or 

twitter to promote your content and what are you doing on YouTube. 

 

(6) Create Q&A videos 

Creating Q&A videos makes the audience engaing more and give a 

sense of community.  

 

(7) Use End cards/screens 

End screen is the last 25 seconds of the clips. YouTuber can insert the 

link to the other videos, playlist, channel and subscription button in the 

section. It is a great way to encourage the audience to spend more time 

with your channel(Peacock, 2017) 

 

2.3.5 Create Uploading Schedule 

 

The frequency of video uploading is one of the most important thing in order 

to create YouTube channel. The YouTuber must plan the video schedule to make sure 

that their channel update frequent enough to keep the audience attention. 
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(1) Reasonable number of uploads 

- Frequent uploads will make the audience remember the 

channel, increase audience participation and increase the 

channel appearance boost on YouTube.  

- YouTuber schedule plan should be the possible plan that the 

YouTuber can follow and it‟s a must to balance the uploads 

schedule and normal life.  

 

(2) Find the right format 

- Try to create different types of content on your channel and see 

which types that the audience like and match with your style. 

  

(3) Schedule your video matching with the trends/events 

- Always learning the new trends. What is going on or what is 

coming up? Try creating contents that related to something on 

the trend because it will make your content and your channel be 

discovered easier. 

- Try to create events calendar to see what will happen in each 

month. Try to match the events that match with your style. By 

doing this way, it‟s not only increase the number of viewer but 

it will help you to follow your schedule plan as well(YouTube 

creator academy, n.d.).  

 

 

 

 

 

 

 

 

  



 
 

Chapter 3 

Findings 

 

This chapter the researcher utilised marketing and YouTube marketing 

strategies from chapter 2 to create a successful YouTube channel. The researcher used 

a YouTube channel named “Pimtheting” to apply the strategies in order to achieve the 

objective of this research: study the process of creating YouTube channel and study 

effective marketing strategies that lead to the success of YouTube channel.  

 

3.1 The process of creating YouTube channel with marketing 

strategies 

 

Pimtheting channel was created in October 2016 and being actived until June 

2017. At the end of 2017, pimtheting uploaded 17 clips and had 3,220 subscribers. 

This channel had been inactive for about 18 months. The researcher decided to use 

this channel to do the research and make it actives again. This time,  the researcher 

used marketing strategies to make the channel become more successful. 

 

KPI or key performances indicator that the researcher has used to evaluate the 

outcome of this research are subscribers, views, likes, shares and comments on videos 

in the channel. The researcher used the marketing strategies from chapter 2 in every 

process of creating a YouTube channel. 

 

1. Creat the channel creation plan 

 

The first marketing strategies that the researcher used is brand building. It is 

important to know what is the insight of the brand. In this research, the brand is the 

YouTube channel. There are 5 steps to do in the brand building process. In this step, 

the researcher has used the first two steps to know more about the strength of the 

channel. 
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(1) Define your brand 

- Pimtheting is a K-pop related YouTube channel.  

(2) Differentiate and Position Your Brand 

- A unique advantage of Pimtheting channel is the personalities of the 

channel owner which is fun and joyful. The channel owner has a strong 

knowledge about K-pop. 

 

 After knowing more about the channel and ready to create one, the next step 

that the researcher did is to make the channel ready by verifying it. Verify the channel 

is the good way to make sure that the researcher will be able to access all the features 

that YouTube provided.  

 

Figure 3.1 The status and features page on Pimtheting YouTube channel 
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 The figure above shows Pimtheting channel status and features. It can be seen 

that all the features are being enabled except Super chat and sponsorships which still 

not available in Thailand.  

 

2. Identify target audience 

 It is important to know who is your target audience when creating contents. 

The researcher decided to identify the target audience before creating visual design 

and content in order to make sure that everything that the researcher create will 

suitable for the target audience. Many of the marketing strategies and YouTube 

marketing strategies describe the importance of identifying the target audience 

including marketing strategy process, content marketing strategy, and knowing the 

audience. 

 In YouTube marketing strategies “knowing the audience,” it gave 5 questions 

that the channel owner have to answer in order to identify and create a better 

understanding on the audience. The researcher will use that set of questions to identify 

the target audience of Pimtheting YouTube channel.  

 

Q1 - How old are they? What is their age range? 

Answer: They are teenager to young adults age between 13 to 25. 

 

 Q2 - Where do they live? Are there any language barriers? Time 

differences? 

Answer: Most of them are living in Thailand, but there are some from other 

countries who interested in K-pop. There are language barrier because the 

researcher uses Thai language only in the channel but believe that there will be 

some foreigner that interested in the content. 

 

 Q3 - Are they men or women? 

 Answer: They are women. 

 

Q4 - How do they spend their day? Are they students? Are they the young 

workers? Do they have families? What are their priorities?  
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Answer: Most of them are student, learning in the day time and leisuring in the 

evening and night time. 

 

Q5 - Why do they go on YouTube? How often? Are they simply trying to 

pass time or it is to search specific information? 

Answer: They go on YouTube on their leisure time. They are some specific 

time when they visit YouTube, for an example, when the new MV of their 

favorite artist release.  

 

 The table below is the conclusion of demographics and psychographics 

information of the target audience derived from the answer of the questions above.  

 

Demographics Psychographics 

Gender: Women 

Age: 13-25, teenager and young    

         adult 

Language: Thai 

Occupation: Students 

 Interested in K-pop 

 Familiar with YouTube 

 Using YouTube in their leisure      

  time 

Table 3.1 Target audience of Pimtheting channel 

 

3. Visual Design  

 Visual design is very important because it is the first thing that the audience 

will see. It will create the whole picture of the channel in the audience eyes. The 

visual design of the channel included profile picture, banner and thumbnail pictures. 

The mood and tone of the channel that the researcher want is lively, joyful, and fun. 

 

  



 
 
 

39 
 

 

 

(a) Profile picture and banner 

 

Figure 3.2 Pimtheting channel profile picture 

 

Figure 3.3 Pimtheting channel banner picture 

  

The figure 3.2 and 3.3 show the picture of Pimtheting profile picture and 

banner picture consecutively. The researcher decided to use these pictures because it 

represents the character that the researcher wants to present which is lively, joyful and 

fun.  

 

(b) Thumbnail pictures 

Lively, joyful and fun are the base character that the researcher use in 

every design. For thumbnail pictures, researcher try to put some of the 

information related to the content to make the audience get the idea of what 

the video is about. The researcher choose to use vivid color because it is more 

attractive than dull color.  

In the channel art design section from chapter 2, it suggested many 

way to make the thumbnail that attract the audience. The researcher choosed 

the suggestion that suitable with the content, but did not use every suggestion 

in one picture because it will have to many prominent point and feel too dizzy. 
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The suggestions that the researcher usually use in the channel thumbnail 

pictures are use large and powerful text, use a close-up photo of a person‟s 

face, use an image that convey emotions, and use an image that reflect the 

content. Below are some of the Thumbnail pictures in Pimtheting YouTube 

channel. 

 

 

Figure 3.4 the thumbnail picture from #ต่ิงขา้มปี รวมเด็กฝึกproduceท่ีเดบิวตแ์ลว้จา้าาาา 

#produce101 | pimtheting 

 

The figure 3.4 is the thumbnail picture from “#ต่ิงขา้มปี รวมเด็กฝึกproduceท่ีเดบิวตแ์ลว้

จา้าาาา #produce101 | pimtheting” which is one of the video from Pimtheting channel. 

The content of this video is related to Korean survival program called Produce 101. 

The researcher choosed to use the picture from the program which show ranking and 

points of the contestants and edit the picture of the researcher in to it. It will make the 

audience who watch the program will know immediately of what the video is about. 

 



 
 
 

41 
 

 

 

 

Figure 3.5 The thumbnail picture from NCT101 ตอน สรุปNCT2018แบบคร่าวๆๆๆๆ พร้อมแนะน า

3สมาชิกใหม่ NCT! | pimtheting 

 

The figure 3.5 is the thumbnail pictures from “NCT101 ตอน สรุปNCT2018แบบ

คร่าวๆๆๆๆ พร้อมแนะน า3สมาชิกใหม่ NCT! | pimtheting” which is one of the video from 

Pimtheting channel. In this thumbnail, the researcher used a large text that give a hint 

of the information in the video to make the audience know what the video is about.  

 

 

Figure 3.6 The thumbnail picture from MV REACTION(Thai): Red Velvet 레드벨벳 

'Bad Boy' MV | pimtheting 

 

The figure 3.6 is the thumbnail pictures from “MV REACTION(Thai): Red 

Velvet 레드벨벳 'Bad Boy' MV | pimtheting” which is one of the video from 

Pimtheting channel. This is the thumbnail from a reaction video, it is important to 
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show the emotion to make the audience know what the researcher feel. The researcher 

choosed a picture that represent the emotion and use large text to make it stand out. 

 

(c) Design for all screen 

 After design and upload the visual in the channel, the researcher checked 

Pimtheting channel design in many devices to make sure that the audience that using 

different devices will be able to see the same visual design from Pimtheting channel. 

Figure 3.7, 3.8, and 3.9 are showing Pimtheting channel in desktop site, mobile 

application and tablet browser site respectively. 

 

 

 

Figure 3.7 Pimtheting channel on YouTube desktop site 
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Figure 3.8 Pimtheting channel on YouTube mobile application 
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Figure 3.9 Pimtheting channel on tablet browser site 

 

 

4. Plan the content and create uploading schedule 

 

 After knowing the target audience and having the attractive visual design, the 

next thing that the researcher did is to make sure that the content will make the 

audience remain in the channel. Content is the most important component when 

creating a YouTube channel because the audience will decide whether to be a fan or 

just click through by the content in the channel.  

 

In chapter 2, the researcher provided the information about the popular content 

on YouTube and decided to use two of them in Pimtheting channel which are vlog 

and educational video. In this part, the researcher applied content marketing strategy 

and traffic video, YouTube marketing strategies, to create attractive contents that will 

attract the audience and increase engagement in the channel.  
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(1) Using content marketing strategy 

 

 The content marketing strategy suggested that the content creator 

should know more about themselves and there are a set questions that need to 

be answer in order to create a good content. Below are the questions and 

researcher‟s answers. 

 

  Vision - To be the joyful K-pop fan and be friend with other fans. 

Values - Entertainment, friendliness and joyful. 

Inspirations - YouTubers and variety show. 

Target communities - K-pop fans. 

Differentiations - Speak in Thai language. Very entertaining and 

joyful. 

Advantages - I am very emotional which it‟s really fun to watch when 

I‟m doing reaction videos. 

Metrics - Total views, likes, shares, comment and subscribed. 

Lead magnets and CTA(Calls to Action) -  Everytime I start the clip, 

I will say the same sentence to make people remember me and my 

channel. When the clips are end I will always encourage audience to 

like, comments and subscribe to my channel. 

  

 

(2) Using Traffic video 

 

Traffic video suggested the type of video that will attract the audience 

to the channel. There are types of video including viral video, trending video, 

general interest video and collaboration video. The researcher decided to do 

the content on general interest video. 

 

When the K-pop artist release a new MV, it will attract the large 

amount of audience. To do a reaction video of that MV, it will attract the 

audience to the channel. The researcher decided to do the reaction on Korean 
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artist music video and upload it fast to make it appear first when people search 

for a particular MV reaction.  

 

  

 To create a diversity of content in the channel, the researcher decided to do a 

content on two more types of video which are travel vlog and informative content. 

Below are all the types of content that Pimtheting channel consisted of.  

 

a. Video Reactions - the researcher reacted to the recently 

released of korean artist music video 

b. Informative K-pop knowledge - the researcher discussed about 

certain topic of K-pop for example introducing new boy band 

or girl group and give details about them 

c. Travel vlog - the researcher traveled to places that related to K-

pop trend 

 

(3) Create the uploading schedule 

 

According to YouTube marketing strategies, create uploading 

schedule, there are 3 things that YouTuber should do to make the audience 

remain in the channel including uploading reasonable number of videos, find 

the right format and schedule the video to match with the trends.  

 

The uploading schedule plan on Pimtheting channel is to upload at 

least a video once a week. If there are more than one interesting K-pop issues, 

the researcher will upload more clips on that particular week. The researcher 

intend to upload every types of video in one month to make the subscribers 

know more about the content in the channel. 

 

Most of the video uploading on Pimtheting channel were scheduled to 

match with the trends which is when the artist releases new MV. The 

researcher did not create a concrete schedule of uploading the clip because the 
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channel uploading schedule are depending very much on the artist schedule. 

The researcher always followed up the trend on K-pop to create a content that 

match with the trends.  

 

3.2 Video details and SEO 

 

  After planning the direction of the content in the channel and creating 

uploading schedule plan, the researcher continued to create videos. In this part, the 

details about the content and SEO creating in each video will be present. The video 

that uploaded from 8th Jan to 15th June 2018 will be using in this research. The table 

3.2 shows the general information of the uploaded clip including uploaded date/time, 

video thumbnail and video title. The table 3.3 shows the conclusion of the number of 

each type of content that being uploaded on Pimtheting channel. 

 

Uploaded date/time Video Thumbnail Video Title 

1. Jan 8, 2018 

 

7.00 PM 

 

#ต่ิงขา้มปี รวมเด็กฝึกproduceท่ีเดบิวต์
แลว้จา้าาาา #produce101 | 

pimtheting 

2. Jan 10, 2018 

 

10.03 PM 

 

MV REACTION(Thai): 

MXM 

(BRANDNEWBOYS) – 

„다이아몬드걸‟ Diamond 

Girl M/V 

3. Jan 17, 2018 

 

10.02 PM 

 

MV Reaction(Thai): [MV] 

JBJ _ My Flower (꽃이야) 

นอ้งอยากเป็น flower ของเพ่~~ 
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4. Jan 28, 2018 

 

6.30 PM 

 

Korea Town แบบนกนกกบัพิมเดอะ
ต่ิง (vlog1) | pimtheting 

5. Jan 29, 2018 

 

7.29 PM 

 

MV REACTION(Thai): Red 

Velvet 레드벨벳 'Bad Boy' 

MV | pimtheting 

6. Feb 16, 2018 

 

8.29 PM 

 

NCT101 ตอน สรุปNCT2018แบบ
คร่าวๆๆๆๆ พร้อมแนะน า3สมาชิกใหม่ 
NCT! | pimtheting 

7. Feb 18, 2018 

 

10.40 PM 

 

MV Reaction(Thai): NCT U 

엔시티 유 'BOSS' MV | 

pimtheting 

8. Feb 26, 2018 

 

11.11 PM 

 

MV Reaction(Thai): NCT U 

엔시티 유 'Baby Don't Stop' 

MV | pimtheting 

9. Mar 4, 2018 

 

11.59 PM 

 

MV Reaction(Thai): NCT 

DREAM 엔시티 드림 'GO' 

MV | pimtheting 
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10. Mar 13, 2018 

 

11.14 PM 

 

MV Reaction(Thai): NCT 

127 엔시티 127 'TOUCH' 

MV นุ่มนวลดุจขนนก | pimtheting 

11. Mar 19, 2018 

 

5.14 PM 

 

MV Reaction(Thai): Wanna 

One (워너원) - 

'BOOMERANG(부메랑)' 

M/V วิง้ๆๆ มีของมาแจกกก ก้ิด 

12. Mar 30, 2018 

 

8.02 PM 

 

ต่ิงตามตึก! ไปตึก SM FNC JYP 

PLEDIS YG กนัค่ะ! | 
pimtheting 

13. Apr 4, 2018 

 

7.28 PM 

 

GIVEAWAY!!! HIGHCUT 

WANNAONE VS GHANA 

YOHI WANNAONE 

#pimtheting 

14. Apr 18, 2018 

 

11.14 PM 

 

MV Reaction(Thai): NCT 

2018 엔시티 2018 'Black on 

Black' MV (Performance 

Ver.) | pimtheting 

15. May 4, 2018 

 

8.33 PM 

 

ไป SMTOWN@coexartium 

กนั! + ประกาศผล GIVEAWAY! 

| pimtheting 
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16. June 15, 2018 

 

6.30 PM 

 

MV Reaction(Thai): 

BLACKPINK - „뚜두뚜두 

(DDU-DU DDU-DU)‟ M/V | 

PIMTHETING 

Table 3.2 Pimtheting channel video that uploaded between 8th Jan - 15th June 2018 

 

 

Types of content Number of videos 

Video reactions 10 

Informative K-pop knowledge 2 

Travel vlog 3 

Rewarding 1 

All 16 

Table 3.3 The conclusion of the video that uploaded on Pimtheting channel 

 

1. #ติ่งข้ามปี รวมเดก็ฝึกproduceที่เดบิวต์แล้วจ้าาาาา #produce101 | pimtheting 

 

 

Figure 3.10 Captures from the video 

 

This is the first video that the researcher uploaded after the long period of 

hiatus. The content of this video is about the boy band that were debuted after the end 

of boy group survival reality show, produce 101 season 2. The researcher concluded 

the information about the contestant that being debuted by giving the name of the boy 
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band and their debuted songs. Produce 101 was on-air in 2017. The researcher 

believed that it was a right time to create this video and launched it in the beginning 

of 2018.  

For the SEO, the researcher put #produce101 in the title of the video to 

increase the chance of being seen by the audience when the audience search about 

produce 101. Also, the researcher put every words that the viewer seem to use when 

they search about produce 101 debuted contestant in the title. The translation of this 

video title is #fangirling-over-the-year all the produce101 trainees that being debuted 

#produce101 | pimtheting.  

 

 

Figure 3.11 Tags that being used in the video 

 

 Figure 3.11 shows all the tag that being tag in this video. For this video, the 

researcher tagged to every artist that being mentioned in the video, the show name, 

the title of the song and tag the name of the channel. The researcher tried to come up 

with many tags that related to the content of the video to increase the chance of being 

seen by the audience who interested in the artist that being tag.   
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2. MV REACTION(Thai): MXM (BRANDNEWBOYS) – ‘다이아몬드걸’ 

Diamond Girl M/V | pimtheting 

 

 

Figure 3.12 Captures from the video 

 

 This video is the reaction of the song title “Diamond girl” from MXM. The 

researcher did the reaction of the music video and released it as fast as the researcher 

can in order to make the audience who searching for the MV be able to see the video 

reaction from Pimtheting channel. The researcher choosed to react this MV because 

the artist of this MV is the former contestant of Produce 101. Making a video reaction 

from them will make the continuity form the previous video. 

 

 

Figure 3.13 Tags that being used in the video 

 

 Figure 3.13 shows the tag that being used in the video. The researcher 

included the name of the song, the artist name and the name of the song with the word 

reaction to make the people who searching for the reaction of this video seen the 

video from Pimtheting channel. 
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Figure 3.14 The search results of Diamond girl MXM reaction 

 

Figure 3.14 shows that when searching Diamond girl MXM reaction from 

YouTube search, from 1,990 results, the video from Pimtheting channel received the 

number 7 spot and appear on the first page of the search results page. 
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3. MV Reaction(Thai): [MV] JBJ _ My Flower (꽃이야) น้องอยากเป็น flower ของ

เพ่~~ | pimtheting 

 

 

Figure 3.15 Captures from the video 

 

This video is the video reaction of the song “My Flower” from JBJ. Similar to 

previous clip after the song released, the researcher recorded and edited the video as 

fast as the researcher can to be the top results when the audience search about the 

content that related to this video. The artist of this MV is also coming from the show, 

Produce 101.  

 

 

Figure 3.16 Tags that being used in the video  

 

 Figure 3.16 shows tags that being used in this video including the title of the 

song, the artist name, and reaction related words to make the audience who searching 

for reaction be able to see the researcher content. 
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Figure 3.17 The search result of My Flower JBJ reaction 

 

 Figure 3.17 shows the search results of My Flower JBJ reaction. From 21,400 

results, the video from Pimtheting channel appear as number 17 from the search 

results page.  

 

4. Korea Town แบบนกนกกบัพิมเดอะติ่ง (vlog1) | pimtheting 

 

 

Figure 3.18 Captures from the video 

 

This video is the first travel vlog video on the chanel. The title translation is 

Koreatown failed-failed style with pimtheting (vlog1) | pimtheting. The intended 
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content of this video is to eat korean food and sing korean song in the Karaoke. 

Unfortunately, the price of the Karaoke at Koreatown is exceed the researcher 

expectation. The researcher had to change the plan and end the video quicker than 

expected. Only eat korean food part are being recorded in this video. 

 

 

Figure 3.19 Tags being used in the video 

 

Figure 3.19 shows tags being used in this video. In this video, the researcher 

included tags about the place in the video which is korea town. The researcher put 

both Thai and English language and  many spelling style  to make it more extensive. 

The researcher also put the channel name in the tag section same as other video.  

 

5. MV REACTION(Thai): Red Velvet 레드벨벳 'Bad Boy' MV | pimtheting 

 

 

Figure 3.20 Captures from the video 

 

 This video is the video reaction of Red Velvet with the song title Bad Boy. 

The researcher uploaded this clip a little late from the MV releasing time, but it is still 

in the same day. The researcher did the reaction of this MV and give a comment about 

it. The researcher choose to react to this MV because Red Velvet is one of the top girl 
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group in Korea. There has a lot of fans. And, the researcher likes this group so the 

information about each member are available in researcher mind. 

 

 

Figure 3.21 Tags that being used in the video 

 

 Figure 3.21 shows tags that being used in the video. The researcher included 

the girl group name which is red velvet and the song title, bad boy, are also included. 

The memsber names including joy, irene, wendy, seulgi and yeri were put in the tag 

section. The song title with the word reaction and the channel name are also included. 

 

 

 Figure 3.22 The search results of bad boy red velvet reaction 
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Figure 3.22 shows the search results of bad boy red velvet reaction from 

YouTube search. From all the results, 208,000, the video clip from pimtheting 

channel appear as number 19 in the search results page. 

 

6. NCT101 ตอน สรุปNCT2018แบบคร่าวๆๆๆๆ พร้อมแนะน า3สมาชิกใหม่ NCT! | pimtheting 

 

 

Figure 3.23 Captures from the video 

 

The content of this video is in NCT101 series which the researcher will give 

the information about the boy band name NCT. The translation of the video title is 

NCT101 the brief summary of NCT2018 and the introduction of 3 new members of 

NCT! In this video, the researcher give the audience the information of what is 

NCT2018 to create a better understanding of this boy band. The researcher also 

provided the information about new members which include name, birth date, age, 

nationality, and personalities. The researcher decided to released the clip at this time 

because it is near the NCT comeback date.  

 

 

Figure 3.24 Tags being used in the video 

 Figure 3.24 shows tags that being used in the video. For this video, the 

researcher included the tag about NCT, boy band name, and other unit of NCT such 
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as nct u and nct 127. The researcher also included the name of the new members who 

being introduce in the video. The name of the band in Thai language are also 

included. The channel name, pimtheting, are included same as other video. 

 

7. MV Reaction(Thai): NCT U 엔시티 유 'BOSS' MV | pimtheting 

 

 

Figure 3.25 Captures from the video 

 

 This video is a video reaction of the artist name NCT U with the song title 

BOSS. The researcher recorded the clip, edited and uploaded as fast as the researcher 

can same as other reaction video. The researcher did a reaction of this MV because 

NCT U is one of the unit from NCT which is related to the previous video on 

Pimtheting channel.  

 

 

Figure 3.26 Tags being used in the video 

 

Figure 3.26 shows tags that being used in the video. In this video, the 

researcher included the artist name, the song title and both of them with the word 

reaction. The channel name are also included in the tags section.  
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Figure 3.27 The search results of boss nct u reaction 

 

 Figure 3.27 shows the search results of boss nct u reaction from YouTube 

search. From 205,000 results, the video reaction from Pimtheting channel appear as 

the number 26 in the search results page. 
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8. MV Reaction(Thai): NCT U 엔시티 유 'Baby Don't Stop' MV | 

pimtheting 

 

 

Figure 3.28 Captures from the video 

 

This video is the video reaction of NCT U with the song title Baby Don‟t Stop. 

Similar to others reaction video, the researcher recorded, edited and uploaded as fast 

as possible. The researcher did a reaction to this song because it came from the same 

album as the previous video. The members that present in this song is different from 

the previous song, though they have the same artist name. One of the members that 

present in this song are on a hiatus for almost 2 years. There are a lot of fans who 

waiting for him and want to see him in the music video. 

 

 

Figure 3.29 Tags being used in the video 

 

 Figure 3.29 shows the tags that being used in the video. In this video, the 

researcher included the tag of the boy band name, the song title, the members‟ name, 

the song title with the word reaction, and the channel name. 
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Figure 3.30 The search results of baby don't stop reaction 

 

Figure 3.30 shows the search results of baby don‟t stop reaction from 

YouTube search. From 6,560,000 results, the video from Pimtheting channel appears 

as number 8 in the search results page. The researcher searched baby don‟t stop nct u 

reaction but cannot find the video from Pimtheting channel because the researcher did 

not included that tag in the tag section. 

 

  



 
 
 

63 
 

 

 

9. MV Reaction(Thai): NCT DREAM 엔시티 드림 'GO' MV | pimtheting 

 

 

Figure 3.31 Capture from video 

 

 This video is the reaction video from NCT DREAM with the song title GO. 

The researcher recorded, edited and uploaded the video as soon as possible same as 

other reaction video in the channel. The researcher decided to do a reaction of this 

MV because the song are came from the same album as the previous video. NCT 

DREAM always had the cute concept in their MV for almost 2 years. This is the first 

song that they change the concept and being more mature.   

 

 

Figure 3.32 Tags being used in the video 

 

Figure 3.32 shows tags that being used in this video. The researcher included 

the artist name, the song title, the artist name with the word reaction, the song title 

with the word reaction and the channel name in the tag section of the video.  
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Figure 3.33 The search results of go nct dream reaction 

 

Figure 3.33 shows the search results if go nct dream reaction from YouTube 

search. From 52,400 results, the video from Pimtheting channel appear as number 13 

in the search results. 

 

10. MV Reaction(Thai): NCT 127 엔시티 127 'TOUCH' MV นุ่มนวลดุจขนนก | 

pimtheting 

 

 

Figure 3.34 Capture from the video 
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 This video is the video reaction of the artist NCT127 with the song title touch. 

Same as other reaction video in the channel, the researcher tried to recorded, edited 

and uploaded the video as fast as possible. The researcher did the reaction of this MV 

because this song is coming from the same album as the previous video. NCT127 is 

always had an aggressive concept. This is the first promoted song of NCT127 that has 

romantic and soft concept. 

 

 

Figure 3.35 Tags being used in the video 

 

 Figure 3.35 shows tags that being included in this video. The researcher put 

the name of the artist, the title of the song, the title of the song with the word reaction, 

the name if the song with the word reaction and the channel name in the tag section of 

this video.  
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Figure 3.36 The search results of touch nct127 reaction 

 

Figure 3.36 shows the search results of touch nct127 reaction from the 

YouTube search. From 28,100 results, the video reaction from Pimtheting channel 

appear as the number 16 in the search results page. 
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11. MV Reaction(Thai): Wanna One (워너원) - 'BOOMERANG(부메랑)' 

M/V วิง้ๆๆ มีของมาแจกกก กิด้ 

 

 

 

Figure 3.37 Capture from the video 

 

This video is the video reaction of Wanna One with the song title Boomerang. 

Wanna One is the boy band that consist of the winning contestants in the show 

Produce 101 which makes them has a lot of fans. Same as other reaction video, the 

researcher recorded, edited and uploaded as fast as possible. The researcher attached 

the word มีของมาแจก or giveaway in the title of this video to let the subscribers and other 

audience knows that the researcher will giveaway a prize to the audience of the 

channel.  

 

 

Figure 3.38 Tags being used in the video 

 

 Figure 3.38 shows the tags that being used in the video. The researcher put the 

artist name, the song title, the song title with the artist name, the song title with the 
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word reaction, the artist name with the word reaction and the channel name in the tag 

section of this video.  

 

Figure 3.39 The search results of boomerang wanna one reaction 

 

 Figure 3.39 shows the search results of boomerang wanna one reaction from 

YouTube search. From 18,700 results, the video reaction from Pimtheting channel 

appear as number 13 in the search results page. 

 

12. ติ่งตามตึก! ไปตึก SM FNC JYP PLEDIS YG กนัค่ะ! | pimtheting 

 

  

Figure 3.40 Captures from the video 
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 This video is a travel vlog in Korea. The translation of the title is fangirling-

over-the-building! let‟s go to SM FNC JYP PLEDIS YG building! | pimtheting. In 

this video, the researcher were in Korea and travelled to the music entertainment 

company building. The researcher gave the details about how to go to each places in 

the video and reviewing each building atmosphere. The researcher decided to do the 

content in the video because the music entertainment company building is a dream 

destination of many fangirl in Thailand.  

 

 

Figure 3.41 Tags being used in the video 

 

 Figure 3.41 shows the tags that being used in the video. The researcher 

included the name of the music entertainment company, the word go to with the name 

if the music entertainment company and the channel name in the tag section of this 

video.  

 

13. GIVEAWAY!!! HIGHCUT WANNAONE VS GHANA YOHI 

WANNAONE #pimtheting 

 

 

Figure 3.42 Captures from the video 
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 This video is the giveaway rules video. According to Relationship marketing 

strategies, it suggested the brand choose reward the loyal customers. In this video, the 

researcher give the information about the rules of giveaway activity in Pimtheting 

channel which is to subscribe the channel, likes the Facebook fan page, share any 

videos on Pimtheting channel and create a Facebook post of what content the 

audience want to watch on Pimtheting channel. 

 

 

Figure 3.43 Tags being used in the video 

 

 Figure 3.43 shows the tags that being used in the video. The tag that being 

used are the word that related to the prize which included the artist name and the prize 

brand name in both languages. The channel name are also included in the tag section 

of this video. 

 

14. MV Reaction(Thai): NCT 2018 엔시티 2018 'Black on Black' MV 

(Performance Ver.) | pimtheting 

 

 

Figure 3.44 Capture from the video 
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 This video is a video reaction of NCT2018 with the song title Black on Black. 

NCT has many unit but this is the song that combined every members of each unit 

together. This is the last MV of NCT album that will released on YouTube. Same as 

other music video reaction in the channel, the researcher recorded, edited and 

uploaded the video as soon as possible.  

 

Figure 3.45 Tags being used on the video 

 

 Figure 3.45 shows tags that being used in the video. The researcher put the 

artist name, NCT unit name, the song title, the song title with the artist name and the 

channel name in the tag section of this video.  



 
 
 

72 
 

 

 

 

Figure 3.46 The search results of black on black reaction 

 

Figure 3.46 shows the search results of black on black reaction from YouTube 

search. From about 30,200,000 results, the reaction video from Pimtheting channel 

appear as number 24 in the YouTube search page. 

 

 

  



 
 
 

73 
 

 

 

15. ไป SMTOWN@coexartium กนั! + ประกาศผล GIVEAWAY! | pimtheting 

 

 

Figure 3.47 Captures from the video 

 

 This video is a travel vlog in Korea. In the video, the researcher let the 

audience see the atmosphere in SMTOWN@coexartium. This place has a cafe, a shop 

and an exhibition that related to the artist of the music entertainment company, SM 

Entertainment. It is the dream destination of SM fans. The title of this video can be 

translate to Let‟s go to SMTOWN@coexartium + Giveaway results announcement! | 

pimtheting.  

 

 

Figure 3.48 Tags being used in the video 

 

 Figure 3.48 shows tags that being used in the video. The researcher put the 

place in the video related word in the tag section which include the name of the place, 

the music entertainment company name in both Thai and English and the channel 

name. 
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16. MV Reaction(Thai): BLACKPINK - ‘뚜두뚜두 (DDU-DU DDU-DU)’ 

M/V | PIMTHETING 

 

 

Figure 3.49 Captures from the video 

 

 This video is the video reaction of the artist BLACKPINK with the song title 

DDU-DU DDU-DU. BLACKPINK is a really famous girl group not only in Korea 

but worldwide. The researcher saw that reaction to this group will gain a lot of 

attention from the fans of this girl group. BLACKPINK did not make a comeback for 

about a year. There are so many fans that waiting for this song to come out.  

 

 

Figure 3.50 Tags being used in the video 

 

 Figure 3.50 shows the tags that being used in the video. The researcher 

included the artist name, the song title, the song title with the word reaction, the artist 
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name with the word reaction, the members‟ names, the channel name and the channel 

name with the word reaction. 

 

Figure 3.51 The search results of ddu du ddu du blackpink reaction 

 

Figure 3.51 shows the search results of ddu du ddu du blackpink reaction from 

YouTube search. From about 36,800 results, the video reaction from Pimtheting 

channel appear as number 5 from the YouTube search page. 
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All the video in Pimtheting channel were uploaded in the evening to night 

time because the target audience of the channel is a student who have to go to school 

on the day time. They will have time to watch YouTube when they were back from 

school which is evening to night time.  

 

The uploaded time of reaction video was depend on the uploaded time of the 

original music video. The researcher usually uploaded the clip between 1 to 5 hours 

after the MV released. The researcher tried to record the video as soon as possible but 

sometimes researcher was being outside and not able to record. For travel vlog video, 

the researcher uploaded them on Friday because most of people are not going to 

school or work on Saturday which make Friday the leisure day. 

 

 The tag that the researcher put in every video is the channel name to make 

sure that when people search for the channel, they will be able to see the content from 

Pimtheting channel. Others tags that the researcher put in the tag section are the niche 

keyword. The keyword of each tag in each video are varied depend on the content of 

that video. The researcher tried to put many specific keyword as much as possible to 

increase the chance of the video being seen by the audience.  

 

3.3 Promote the channel and engage the audience 

 

 Promoting the channel and engaging the audience are very important things in 

order to make a successful YouTube channel. If the channel has good content but 

there‟s no one know about the channel, how can it be successful? If the audience 

know about the channel, but the channel owner did not do anything to keep them in 

the channel then it will be failed. In this section, the researcher will use the YouTube 

marketing strategies to promote the channel and engage the audience. 
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1. Create other social network platforms 

 

 According to Promote the channel and engage the audience YouTube 

marketing strategies on Chapter 2, Cross-promoting is the way to attract the audience 

from different platforms. In this research, the researcher choose two social networks 

to create cross-promoting which are Facebook and twitter.  

 

a. Facebook fan page 

The researcher decided to create a Facebook fan page as another 

platform to interact with the subscribers. The type of page that the researcher 

choose to label Pimtheting fan page is Producer because it is the most relatable 

to what Pimtheting is. Figure 3.52 shows the Facebook fan page of 

Pimtheting.  

 

Figure 3.52 Pimtheting Fan Page 

 

 The researcher created Pimtheting fan page and are now has 96 likes. It is the 

platform to share the content that uploaded on Pimtheting YouTube channel and extra 

content that did not publish on the YouTube channel to create the reason why the 
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audience have to like the fan page instead of subscribing on YouTube alone. Figure 

3.53 shows the example of extra content on Pimtheting fan page. The content is about 

the NU‟EST W, Korean artist, concert event in Korea. 

 

 

Figure 3.53 Extra content on Pimtheting Fan Page 
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b. Twitter 

 

Figure 3.54 Pimtheting Twitter account 

 

 Another platform that the researcher used to create cross-promoting is Twitter. 

Figure 3.54 shows the site of Pimtheting twitter account. Pimtheting twitter account 

has 27 followers. The researcher choosed Twitter because it is the social media 

platform that favor by Korean fans. However, the researcher did not do anything 

much on the twitter account except for sharing the videos that were published on 

Pimtheting YouTube channel.  

 

 (c) Link other social networks platform in YouTube channel 

 

 To make sure that the subscribers will know that Pimtheting channel has other 

social network platform, the researcher embed the link of Pimtheting Facebook fan 

page and Twitter account on the Pimtheting channel sites. The embed link are appear 

on the right corner of the channel banner. Figure 3.55 shows the embed link of 

Facebook and Twitter on Pimtheting channel sites. 

 




